
Welcome to E-Commerce For Artists!



Module 10



You did it! This is our last class. 

In this module we will recap the 

class and go over the Launch 

Plan.

Stay in touch with your customers

Email works. There is no doubt about it.  

Consider this: 

• More than half of the world uses email.  

• In the US nearly 60% of adults check their 
email daily.  

That’s a lot of eyes on your message.







Check the links in your store. Module 5.

1. Be sure your domain name is correct and working.  Check it in an incognito 

window.


2. Check all the links in your store from an incognito window.  

3. Check your store on mobile and in a browser different from the one you ordinarily 
use.  

Make a test order. Module 4. 

1. You’ve probably done this already. If not do it right away! It’s not a good idea to 

open your store until you have actually ordered something from your vendor and 
received it.   

2. Also go through a test (bogus)  order to see what your customer experiences 
with notifications, etc.








Check the store for typos. 

Content review BACKWARDS 

Make sure all images are optimized.













1. Check “coming soon” page.

2. Check your store’s domain. 

3. Check all links in store both desktop and 

mobile. 

4. Make a test order.

5. Check your products’ availability and sales 

channels.

6. Check your store for typos.

7. Make sure all images are optimized. 

8. Check your meta tags. 

9. Review all the store settings; taxes, 

shipping, legal and notifications.

10.Double check your payment processor.

11.Check the newsletter widget. 

12.Check your ad settings in Facebook and/or 

Google Shopping.

13.Create and schedule social media posts.

14.Remove your password and open your 

store.

FINAL LAUNCH PLAN


